12 Reasons That Coaches Are Not
As Successful As They Could Be

You DON’T KNOW EXACTLY WHAT YOU ARE SELLING
YOUR COMMUNICATION STYLE OR PERSONALITY PUTS PEOPLE OFF
You HoLbD BACK SOME OF WHAT YOU SEE AND SENSE
You ARE USING ONLY A SINGLE MODEL FOR YOUR COACHING
You “NEED” CLIENTS, AND IT SHOWS
You TRY TO SELL COACHING AS A PROFESSIONAL SERVICE
You DON’T KNOow HOwW TO MARKET YOUR TALENTS
You AREN’T HEARING WHAT YOUR CLIENTS NEED, WANT OR ARE SAYING
You AREN’T USING THE WEB As A KEY PART OF YOUR MARKETING STRATEGY

You FEEL YOU SHOULD BE “FULLY TRAINED” BEFORE YOU START COACHING

You HAVEN'T ARRANGED FOR ENOUGH SUPPORT OR ENCOURAGEMENT

MAYBE YOU ARE MEANT FOR ANOTHER CAREER OR ITERATION OF COACHING
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